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Bob Nicholson

President, 

Hockey Canada

H
ockey in our country continues to expand 
in many of areas of development and high 

performance programs with technology, new
development initiatives and the rise in partici-
pation within our game.

Hockey Canada: Our Board of Directors voted
early in 2003 to change our official name from
the Canadian Hockey Association to Hockey
Canada – making translation of name consis-
tent, as well as keeping us in line with other
sport organizations and many of our 13
Branches who go by similar name usage.

Hockey Canada continues to have success in all
areas of hockey in our country and on the inter-
national stage.

The official web site of Hockey Canada contin-
ues to expand to now include over 10,000 web
pages in both English and French.  New devel-
opment programs will be launched next season
including Skills Testing for coaches and players,
and the CBET program which will provide a new
look for coaching certification in our country.
Meanwhile, player enrollment continues to
grow in Canada – with over 530,000 participants
– a total that has grown each of the past 4 years.

Thank you to the many sponsors and licensees
of Hockey Canada – without you, the much
needed financial support would not allow us to
produce quality individuals in our game, and the
world’s best hockey development programs.

I trust that you will enjoy this Hockey Canada
overview document and hopefully it will
enlighten you as to what Hockey Canada is 
and does.  Thank you for being a part of our
great game!

Allan Matthews

Chair of the Board,

Hockey Canada

H
ockey Canada offers an extensive array of 
programs and services to meet its domestic

and international responsibilities.  As an organi-
zation our primary role is to support hockey
players of all ages and abilities in their pursuit of
fun and a positive hockey experience.

Domestically Hockey Canada provides the lead-
ership in development programs that enable the
thousands of volunteers in our Branches and
local community associations to deliver high
quality, safe, and fun on-ice experiences for our
grassroots players.

Internationally Hockey Canada both creates and
delivers the programs that maintain our position
as a world hockey leader.  Canadians rally
behind these players every time they step on the
ice in the pursuit of a gold medal.

These programs would not be of the caliber they
are without the support of our Premier
Sponsors; Imperial Oil, RBC Financial Group,
Bauer Nike Hockey and McDonald’s.  On behalf
of the Board of Directors, I would like to thank
them and our other sponsors and licensees for
their support.  Together we can encourage all
players, coaches, and officials to always put
forth their own gold medal effort each time they
take to the ice.

Whether on the ice, in the stands, or at home
watching television, Canadians embrace hockey
not only for the pride we feel for our national
game, but also for the positive values and expe-
riences associated with it.  Hockey memories
that we cherish for a lifetime.

MMeessssaaggeess
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Hockey Canada … 
The Organization 
for Hockey in Canada

• Hockey Canada is the sole governing
body for amateur hockey in Canada follow-
ing the merger in July 1994 of the 
Canadian Amateur Hockey Association and
Hockey Canada.

• Hockey Canada operates national pro-
gramming in cooperation with 13
Provincial Branch Associations, the
Canadian Hockey League and Canadian
Inter-University Sport.

• Hockey Canada oversees the manage-
ment of hockey programming in Canada
from the entry level of the game to partici-
pation in international competition, 
including World Championship and
Olympic Games.

• Over 4.5 million Canadians are directly
involved each season in Hockey Canada’s
domestic, international, and research and
development programs.

• Hockey Canada’s office in Calgary,
Alberta offers hockey developmentand
operations support as well as hosting the
National Team training centre. The Ottawa,
Ontario office manages insurance, retail
and administration. Regional Centres of
Excellence are located in Vancouver,
Calgary, Montreal and Saint John.

• Hockey Canada employs a staff of over 75
people from coast to coast and directly
involves hundreds of volunteers at the
national level.

SSeerrvviinngg  oovveerr  
44,,550000,,000000 CCaannaaddiiaannss

Hockey Canada Membership
and Involvement by Province (2001/02)

Registered Players - 1 Involved In Hockey - 2

British Columbia (BCAHA) 44,247
389,805

Alberta (HA) 58,382
286,838

Saskatchewan (SHA) 31,464
421,375

Manitoba (HM) 25,392

Ontario (HNO, OHF, ODHA) 232,370
1,943,386

Quebec (HQ) 89,667
1,148,515

New Brunswick (HNB) 16,777

Nova Scotia (HNS) 16,556

Prince Edward Island (PEIHA) 5,314
313,599

Newfoundland (HNL) 8,685

N.W. T. /Yukon (HN) 3,125
22,001

1- Total Registered Players 532,435

2- Involved In Hockey    approx>4.5 million

1- Based on the Hockey Canada 20/02 Registration Report
2- Source, based on 1993 Angus Reid National Poll

Over 4.5 million Canadians 

are involved in hockey as 

coaches, players, officials, 

trainers, administrators or 

direct volunteers.

Hockey Canada serves 

13 separate Branches 

- 31,243 teams and 

521,621 players. 
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Standing Committees
Finance

Management

Insurance

Registration

Business/Marketing

Risk & Safety Management

Appeals

Constitution, 
By-laws & Regulations

Resolutions

Nominations

OOrrggaanniizzaattiioonnaall  SSttrruuccttuurree  

Coaching
Committee

Athlete
Committee

Officiating
Committee

Safety
Committee

Risk & Safety
Committee

Parent Advisory
Committee

Officers (8)

Branch 
Presidents (13)

Female Council
(13)

Minor Council
(15)

Junior Council
(16)

Senior/
Recreational
Council (15)

Hockey Development
Council (24)

Council Representatives
and Directors (8)

Special Advisory
Council (5)

Policy Committees
International Open

Women’s International

Policy Development

Program of Excellence

Junior

Ad Hoc Committees
Domestic Championship

HOCKEY CANADA
Board of Directors
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H
ockey Canada is proud to recognize our four
premier sponsors: McDonald’s Restaurants,

Esso, Bauer Nike Hockey, RBC Financial Group
and official broadcaster TSN/RDS. Their support
helps our hockey development programs provide
the best learning opportunities in the world for
young hockey players. This support also allows
our national teams to proudly play for Canada
internationally and to remain as the world’s
hockey leader.

Esso

Esso Medals and 
Certificates of Achievement
The Esso Medals of Achievement rewards good sports-
manship, effort and dedication.

Since 1981, Esso has provided over two million medals
and over 30 million certificates of achievement to
hockey teams across Canada. Each team receives par-
ticipation certificates for every player and three
medals for the most dedicated, most improved and
most sportsmanlike players.

Esso Shooting For Gold 
(www.shootingforgold.com)
Shooting for Gold is an Esso Schools Program designed
to enhance children’s education through hockey. This
web-based program provides educators with a teaching
curriculum for grades 4, 5 and 6 that focuses on Team
Canada. 

The Esso Schools program has provided over 40,000
school-aged children the opportunity to attend major
hockey events.

Esso Fun Days
Esso Fun Days provide young girls with an introduc-
tion to hockey and the opportunity to learn about the
game on and off the ice. In the 2001/2002 season, over
1,500 girls participated in Esso Fun Days events across
Canada.

TSN/RDS
TSN/RDS is the official broadcaster of Hockey Canada.
The network broadcasts more than twenty national
and international hockey games for Hockey Canada.

RBC Financial Group

RBC Financial Group 
Toonies for Your Team
The Toonies for your Team program features an assort-
ment of easy-to-run fundraising ideas for minor hock-
ey associations and teams. One of these initiatives, the
RBC Toonie Toss, raised over $175,000 for amateur
hockey in the 2001/2002 season. 

RBC Financial Group Junior A
Scholarship Program
These scholarships reward Canada’s amateur hockey
players for excellence on and off the ice. One player
from each of the country’s Junior A leagues receives a
$1,000 scholarship for post-secondary education. Of
these recipients, a national winner is selected and is
awarded an additional $5,000 scholarship as well as a
trip to the Royal Bank Cup for a formal presentation.

McDonald’s

McDonald’s Skills Development Camps
As title sponsor of the McDonald’s Skill Development
Camps, McDonald’s supports skill development for
young hockey players across the country. The camps
provide atom and peewee level players with an oppor-
tunity to enhance their fundamental skills in a posi-
tive, learning environment. 

The primary focus of the camp is centered around on-
ice fundamental skills, with time scheduled for life
skill enhancement in areas such as respect, fitness and
teamwork. This is the Hockey Canada’s most success-
ful development initiative with 70 camps throughout
Canada slated for the 2002/2003 season, directly
touching over 5,000 players. 

Bauer Nike Hockey
A valued Premier sponsor since 1998, Bauer Nike
Hockey plays an important role in the preparation and
performance of our national hockey teams competing
in Canada and around the world. Bauer Nike Hockey
outfits our national team players, coaches and staff
including the popular Team Canada jersey.

Bauer Nike Hockey is the exclusive world-wide rights
holder to the authentic hockey jersey of Team Canada.
During the 2001/2002 season, Hockey Canada’s jersey
produced by Nike and worn by our national teams in
Salt Lake City was the most popular hockey jersey. 

In addition to the jersey, all authentic Team Canada
skates, gloves, pants, sticks and helmets are produced
by Bauer Nike Hockey.

SSppoonnssoorrss
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Air Canada
Air Canada has had a long association with Hockey
Canada. This season marked the 25th anniversary of
the Air Canada Cup National Midget Championship. In
addition to titling this event, the airline also sponsors
Canada’s five regional midget championships and
midget level scholarships.

General Motors
The largest component of the General Motors spon-
sorship portfolio is the Chevrolet Safe and Fun hockey
program designed to educate parents on respect and
responsibility within the game, while introducing
players to some basic skills and concepts during fun
on and off ice activities. Each season, these one day
clinics and three day camps are held across the coun-
try and include camp visits from hockey celebrities
like Cassie Campbell, Mike Bossy and Bobby Orr.

General Motors also provides assistance to Hockey
Canada national and international events donating
vehicles for the host committees that are used to trans-
port event participants.

Molson
Molson’s continued support of Hockey Canada and
our national teams makes them an integral part of the
Hockey Canada sponsorship family. In 2002, Molson
donated one million dollars to the players on Canada’s
Olympic hockey teams after their gold medal wins. In
2003, Molson donated another $125,000 to the
Women’s National team players to support their efforts
as amateur athletes. 

General Mills
The Cheerios Breakfast of Champions has become a
popular fixture at events like the Esso Women’s
National Championship. Local School Children are
treated to a Cheerios breakfast that includes a visit
with national and provincial hockey players.

In the 2002/2003 season, General Mills created a large
scale promotion commemorating the double gold wins
in Salt Lake City. The Cheerios "Reflections of Gold"
program featured a collectible four disc DVD series
featuring Olympic hockey game footage, player inter-
views and more. Six million Reflections of Gold discs
were available in selected General Mills cereal boxes.

Itech
Itech supplies equipment for several Hockey Canada
programs including the officiating program, Air
Canada Cup and McDonald’s Skills Development
Camps. Itech is a Hockey Canada partner in the facial
protection category and also supplies prize packages
for the Hockey Canada domestic events.

Pepsi/Frito Lay
Pepsi/Frito Lay joined the Hockey Canada sponsor
group in late 2002. This sponsorship also includes the
Gatorade brand. In addition to providing Pepsi and
Gatorade product for Hockey Canada domestic and
international events, Gatorade supplies Hockey
Canada’s national teams.

Pepsi’s "Joy of Hockey" campaign invited Canadians to
recall their favourite childhood memories and qualify
to win great prizes. Frito Lay’s instant win promotion
gave consumers the chance to win hockey prizes by
spotting the Hockey Canada puck inside over 10 mil-
lion specially marked potato chip packages.

Timex
The Timex Community Coach of the Year Award pro-
vides hockey players, parents and administrators with
a means to recognize outstanding hockey coaches in
Canada. Selected coaches receive a Community
Coaching Kit that includes items such as a watch,
whistle, instructional materials and a Coaches Club
membership.

In addition to coach recognition, Timex also sponsors
the Timex Player of the Game at Hockey Canada
domestic events.

Associate Gold Sponsors         Associate Silver Sponsors

SSppoonnssoorrss
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C
anada’s national winter sport brings fans of
Team Canada, from near and far together, to

celebrate our rich history, current achievements
and future accomplishments.  Team Canada
licensed products can be found throughout
Canada in over 1,000 retail shops, including
mass merchants, independent licensed product
shops, mail-order and internet shopping ser-
vices, membership-based retailers, sporting
goods dealers, resort & tourist shops, gift kiosks,
grocery stores, and related merchants.

Licensed product is also synchronized within
the strategic placement of corporate premiums
for Hockey Canada’s corporate business part-
ners.  In addition, it is within the numerous
domestic events staged by Hockey Canada, and
it is available at the various international events
hosted in Canada.  These include the IIHF’s
World Championships for Women, Junior, 
Under-18 and Under-17 events.

Hockey Canada’s trademarks are globally recog-
nized within the hockey community.  As with
Team Canada’s on-ice success, Team Canada’s
licensing program has enjoyed continuing suc-
cess and growth due to the dedicated and hard
work by each of Hockey Canada’s fifty licensing
partners to become an international leader in
hockey team merchandise sales.  Licensing part-
ners are selected on a number of variables with
a primary focus on delivering unique products
and merchandise lines that complement and
embellish the licensing program and each of its
partners.

Within the licensing partners, there exists a very
high level of sophisticated business talent, an
extraordinary dedication to quality and an eye
for detail with an ever present desire to provide
superior customer service for Canadian con-
sumers, corporate partners and international
fans of Team Canada.

HHoocckkeeyy  CCaannaaddaa  LLiicceennssiinngg
TEAM CANADA LICENSING PROGRAM
APPAREL
American Needle

Authentic Team Apparel (A.T.A.)

Barbarian Rugby Wear

Bauer Nike Hockey Inc.

Bulletin

Canadian Graphics West

New Era Cap Co., Inc.

Pace Setter Sportswear

Pam GM Creation Inc.

Puffin Gear

Sweat Sport Co. Inc.

TCMI Group Inc.

Roger Edwards Sport Ltd.

Shane Knit Ltd.

The Home Game

BEVERAGES
Watertowne Bottling Co. Ltd.

COLLECTIBLES
The Bradford Exchange, Ltd.

The Sports Vault Corp.

EQUIPMENT
Bauer Nike Hockey Inc.

Easton

Infinity Sports Imports Inc.

ITECH
J. Hudson & Co. (Acme Whistles) Ltd.

Jazz Golf

Power Shot

Pro-Snap

Trainer=s Choice

Viceroy Rubber and Plastics Ltd.

HOUSEHOLD PRODUCTS
Elby Gifts, Inc.

Brintex Marketing Ltd

North Pole Canada

LUGGAGE
Travelway Group International Inc

NOVELTIES
All Canadian Emblem Corporation

B & S Emblem Ltd.

Executive Promotions

Future Product Sales, Inc.

Grant Custom Products Ltd.

Headingly Upfront Design & Manufacturing

Hunter Manufacturing Group Inc.

Immaculate Impressions Inc.

In Glas Co

J.F. Sports Canada

King Cat Promotions

Sport FX International Corporation

Ultra Innovations

POSTERS/PHOTOGRAPHS
Parkers Products

Trends International, Corp.

Photo File

TOYS
KDI Group

Nelvana

TMP International, Inc.

TRAVEL
Destiny Tours International, Inc.
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In addition to Hockey Canada’s premier
sponsors, and the many associate sponsors
and licensees, Hockey Canada receives
other funding from various agencies,
including the following:

Government of Canada 
– Sport Canada
As a national sport governing body, Hockey Canada
annually receives funding from Sport Canada, that
assists in administration, domestic development pro-
grams, high performance coaching programs, national
championships and national teams.  Hockey Canada
receives over $1 million annually from Sport Canada.

Saddledome Amateur Sport Fund
Hockey Canada is one to the three beneficiaries of
legacy funding from the decision to construct the
Saddledome for the Winter Olympic Games through
the Saddledome Foundation and the Amateur Sport
Fund.  The Saddledome Amateur Sport Fund donates
$750,000 annually to Hockey Canada, Calgary Parks
and Recreation, and CODA, with a mandate of bene-
fiting amateur sports in Calgary and the province of
Alberta.

Alberta Lotteries
Hockey Canada and Alberta Lotteries have a long part-
nership in funding amateur hockey in the province of
Alberta.   The funding from Alberta Lotteries, $200,000
per year, is on the basis of Hockey Canada’s head
office being in the province of Alberta, as well as host-
ing various events and programs annually throughout
the province.

Flames Project 75
The present and past owners of the Calgary Flames
designated a series of oil wells in the province of
Alberta that would benefit amateur sport and various
charitable causes in the province of Alberta.  Hockey
Canada, on an application basis to Project 75, receives
in excess of $70,000 per year for assistance in minor
hockey development programs in Alberta, as well as
nationally.

National Hockey League
Hockey Canada receives $100,000 US in funding from
the NHL, that directly benefits hockey development in
Canada.

Other
Other funding agencies such as CODA, the Coaching
Association of Canada, and the Canadian Hockey
Foundation also donate funding to Hockey Canada on
an annual basis.

™

FFuunnddiinngg  PPaarrttnneerrss
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Make A Gift And

Help Build An

Endowment Program

That Will Help

Create A Promising

Future For Canadian

Hockey 

Plan A Gift And

Leave A Legacy

That Will Have An

Everlasting Impact

On Canadian Hockey

The Canadian Hockey Foundation provides a new
source of secure, sustainable, long term funding to
support the future development and delivery of Hockey
Canada programs, projects, and activities.

The Foundation accepts donations for the purpose of
establishing and growing a selection of endowment and
general purpose Funds. Caring Canadians who want 
to give back to the game can now do so knowing 
their gift to the Foundation will have an impact for 
generations to come.

Working with the Hockey Canada team, the Foundation
puts gifts to work to help ensure Canada remains at 
the forefront in the development and promotion of
amateur hockey.

Making A Difference

Each year the Foundation provides funding for both
current and next generation initiatives that…

• Make children’s first contact with hockey a safe 
and positive experience.

• Develop fundamental skills while introducing the 
principles of respect, fitness, and teamwork.

• Provide qualified community-based coaching resources 
for all levels and streams of hockey.

• Provide officiating to ensure fair application of the 
rules of the game and the safety of all participants.

• Prepare players for higher stages of competition at the 
domestic and international level.

• Support the continued growth of female hockey, 
the fastest growing segment of the Canadian game.

• Educate players and parents about the core values of 
respect, responsibility, and pure enjoyment of our game.

Corporate Governance: 

Our volunteer leadership has been drawn from across
Canada, reflecting both our constituency and the
national reach of the Foundation. Our Board of
Directors has a wealth of business experience, a deep
commitment to the non-profit sector, and a singular
passion for Canadian hockey. 

The Foundation is dedicated to maintaining the high-
est standards of corporate governance; we are com-
mitted to honoring donor intent, employing prudent
investment practices, and ensuring effective use of all
funds under our care. 

Focus On Fundraising  

Our fundraising strategy is focused on seeking finan-
cial support from a cross section of Canadians. Current
fund development initiatives include an:  

Endowment Campaign: A sustained major gift cam-
paign aimed at growing a significant asset base that
over time will generate increasing levels of income
that will be used to meet the future needs of Canadian
hockey.     

Special Events: To be held at different locations across
the country to raise additional funds and increase pub-
lic awareness regarding the groundbreaking we are
doing on behalf of Canadian hockey.

Deferred Giving: Promoting the tax and estate plan-
ning benefits of leaving a legacy to Canadian hockey
by bequest or other type of future gift.

Other funding proposals such as sponsorship will be
integrated into the overall plan where possible. 

Donor Stewardship 

The Foundation seeks to develop lasting relationships
with our supporters that are built on shared values,
interests, and needs.   

The Foundation will serve our donors by: 
• Acknowledging contributions in a timely, accurate, 

and appropriate manner. 
• Recognizing generosity in meaningful ways, including 

appropriate public appreciation or anonymity if requested.  
• Reporting back in a consistent and accurate manner   

on the use, impact, and management of their gifts.

To learn more about 
the Canadian Hockey Foundation 
or To explore the many different 
giving options or
To make a gift to Canadian hockey…

Call: (403) 777-4562 or 
E-mail: nfader@hockeycanada.ca or
Visit our web page at: www.hockeycanada.ca

THE CANADIAN HOCKEY FOUNDATION 
B/N 86549 4694 RR0001

Give to the Friends of Hockey Canada, our sister U.S. public 
charity and receive tax relief against American source income.

Investing In The Future Of Canadian Hockey

TTHHEE  CCAANNAADDIIAANN  HHOOCCKKEEYY  FFOOUUNNDDAATTIIOONN
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WWoorrlldd’’ss  FFiinneesstt
HHoocckkeeyy  PPrrooggrraammmmiinngg

RReesseeaarrcchh  aanndd
DDeevveellooppmmeenntt

““CCeennttrreess  ooff  EExxcceelllleennccee””

Players

Coaching

Officiating

Initiation

Parents

Safety & Sport Medicine

Recreational

Video Libraries

CHL Regional Centres 
of Excellence

Branch
Associations

CISPPrrooggrraamm  DDeelliivveerryy

MMeemmbbeerrsshhiippPlayers
Administrators

Coaches Volunteers
Officials

Parents

DDoommeessttiicc IInntteerrnnaattiioonnaall

Under 22 Women’s

Under 18 Men’s

Under 17 Men’s

Under 18 Women’s

World Junior Championship

Women’s World Championship

Men’s National Team

Olympic Games

Men’s World Championship

World Cup of Hockey

Minor

Female

Junior

Senior/Adult Recreation



Hockey Canada Skills Manuals
(Replaces Initiation Program)
The Hockey Canada Skills Manuals are a series of skills
development manuals designed as a teaching curricu-
lum to lead coaches through an entire year of practices. 

There are seven manuals in the series beginning with
the Initiation program manuals for coaches instructing
5 and 6 year olds continuing through to the midget
manual including a goaltender specific guide.   

The manuals were developed to assist coaches in
teaching fundamental skills through progressive skill
teaching and fun drills ensuring athletes are active
while having fun on the ice. 

Approximately 20,000 manuals have been sold to date
as the primary resource that coaches receive with the
newly designed coaching certification courses.

Coaching Development Program
The goal of the Coaching Development Program is to
enhance the training and development of 75, 000
active hockey coaches across Canada from the grass-
roots to Canada’s National Teams.

• Approximately 15,000 coaches (many first-time
coaches) attend a 3M National Coaching Certification
Program (NCCP) clinic each season to learn and sub-
sequently coach minor hockey.
• Former participants include: Mike Keenan, Terry
Crisp, Roger Neilson, Dave King, Andy Murray, Mike
Babcock, Jacques Martin, Danièle Sauvageau and
Marc Crawford.
• The Coaches Club at www.coachesclub.net is the lead-
ing, interactive coaching website available in the world.
• Upon request, Hockey Canada assists in the growth and
promotion of hockey internationally by supplying key
resource personnel and educational materials worldwide.

Officiating Program
Hockey Canada’s Officiating Program aims to 
standardize the teaching methods and techniques of
officiating. This leads to uniform rule interpretation
throughout Canada.

• Over 25,000 officials register with Hockey Canada
annually.
• All registered officials are required to attend a clinic
and/or refresher clinic each season.  There were over
1,100 clinics held last season across Canada.

Hockey Canada supplies an average of ten to twenty
officials (in accordance with the number of IIHF
events) to the IIHF World Championships each season.
When requested, Hockey Canada also supplies per-
sonnel and educational materials to countries seeking
assistance in officiating development.

McDonald’s Skills
Development Camps

In their sixth year, the McDonald’s
Skills Development Camps are all
about development opportunities for
both players and coaches.
Fundamental skill development is
the primary focus of the program;
ensuring players receive the neces-

sary learning opportunities to further enhance their
skill base.

These Camps are designed for the recreational player
in the Atom and Peewee age divisions and have the fol-
lowing objectives.

• To develop/enhance the fundamental skills of skat-
ing, passing, stick handling and shooting.
• To create an opportunity for players to meet other
players and develop friendships.
• To promote the fun of the game.
• To teach the concepts of fair play, fitness, safety,
team work and the importance of a positive attitude.
• To provide a memorable experience for all who
attend.

Female Hockey 
Development Program
With an 88% increase in female hockey participation
over the past five years, Hockey Canada would like to
further promote and develop all areas of female hock-
ey, increasing opportunities for girls and women to
play, coach, officiate and administrate the game.

• Approximately 55,000 female hockey players on
2,600 teams in over 250 leagues registered from novice
to senior hockey during the 2001-2002 season
• 2001-2002 showed a 6 per cent increase in female
registrants across Canada compared to the 2000-2001
season.
• The female council, which has representation from
across Canada, researches and submits recommenda-
tions specific to all aspects of female hockey. 
• In addition to the develop programs offered by
Hockey Canada, there are a variety of programs spe-
cific to female hockey.
o Esso Fun Days
o Schools Program
o Introduction to Coaching
o Leadership & Role Model Clinics
o Female Official Development Seminars
o Player Evaluation Training Seminars

DDeevveellooppmmeenntt  PPrrooggrraammss
12



Risk and Safety Management
For Hockey Canada, risk management is the process 
by which a branch, association, league or team
reviews its activities, programs and operating proce-
dures to identify, understand, and eliminate or mini-
mize the everyday risks in operating an organized
hockey program.

Risk management is not a one time activity, it is an
ongoing process. The best approach to effective risk
management is the common sense approach including
being aware of all the risks involved in a hockey relat-
ed activity. 

Hockey Canada’s Risk and Safety Management initia-
tives include the Safety Program and  the Speak Out
Program, both which help to create a safe environ-
ment for all those involved with the game.

Speak Out Program
In 1997, Hockey Canada initiated the "Speak Out"
Program to address the issues of abuse and harassment
within the game. The ultimate goal of the initiative is
to provide a safe enjoyable environment for 
all Hockey Canada participants. Today, the program
continues to strengthen and grow at all levels of our
organization.

Speak Out initiatives have included promotional
brochures and posters, a parent's guide to help parents
understand abuse and harassment prevention, and an
educational workshop for administrators, coaches,
trainers/safety people and other Hockey Canada par-
ticipants. All across Canada, we have coaches, 
trainers/safety people and volunteers who better
understand the issues of harassment and abuse and
are committed to making hockey safe and fun for all. 

Safety Program
The Hockey Canada Safety Program is a risk manage-
ment and safety education program for the volunteer
safety person at all levels of hockey. The ultimate goal
of the program is to have all hockey safety persons
implement effective risk management programs with
their teams where safety is the first priority at all
times, both on and off the ice.

All teams within Hockey Canada are required to have
a safety person, who has completed the one day
Hockey Canada Safety Program.  

Chevrolet Safe and Fun Hockey
The Chevrolet Safe and Fun hockey program is a hock-
ey program designed to educate parents on respect
and responsibility within the game, while introducing
players to some basic skills and concepts during fun
on and off-ice activities. The program enables all par-
ticipants to become contributing members of the hock-
ey family, develop a strong value system, and experi-
ence a sense of personal responsibility. These goals
are achieved in an atmosphere of respect, responsibil-
ity, but most of all – fun!

Chevrolet and Hockey Canada understand the impor-
tant part parents play in helping beginning hockey
players to develop respectful attitudes. By helping to
educate parents, it is the hope of Chevrolet and
Hockey Canada that each parent may become a Safe &
Fun ambassador for the greatest game in the world!
For more information on the Chevrolet Safe and Fun
Program visit www.hockeycanada.ca. 

National Insurance Program
Hockey Canada has instituted a National Insurance
Program to help decrease the financial impact that
hockey injuries may have on the 600,000 players
and/or their parents in the unfortunate event of being
injured while participating in organized Canadian
hockey.  Hockey Canada attempts to meet both the
moral and financial obligation to members by provid-
ing a comprehensive liability package including major
medical/dental coverage, as well as accidental death
and dismemberment coverage to each individual
involved in hockey  This encompasses players, coach-
es, referees, managers, assistant coaches and volun-
teers of all description who are members of Hockey
Canada.

DDeevveellooppmmeenntt  PPrrooggrraammss
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Centres of Excellence
Objectives
• To ensure Canada continues to play a leading role in
the game of hockey, through the creation of unique
research and development programs, projects and ser-
vices to benefit participants at all levels of the game

• To expand distribution of programs, projects and ser-
vices to benefit participants at all levels of the game.

• To deliver grassroots hockey programs across Canada
with the support of all of our partners.

• To create partnerships with hockey constituents and
encourage a long-term commitment to research and
development programming.

Centres of Excellence 
Mission Statement
To support, develop and operate the Centres of
Excellence, dedicated to improving the game of hock-
ey and playing a leading role in the research and
development of the game, through the combined com-
mitment and spirit of cooperation among hockey con-
stituents throughout the world.

"Hockey Development Partners"

Western 
Centre of Excellence
Calgary, Alberta

• The first Centre of Excellence was established in
1985 at the Olympic Saddledome in Calgary.
• The Flames Project 75 Hockey Association and the
Saddledome Foundation, followed by the Alberta
Lotteries Fund, were the initial partners in the Centre
of Excellence, providing financial assistance for devel-
opment programs.
• The Western Centre of Excellence, located in Hockey
Canada’s Calgary office, offers research and develop-
ment programs to hockey constituents in Alberta.

Atlantic 
Centre of Excellence
Saint John, New Brunswick
• The second Centre of Excellence was established in
Saint John, New Brunswick in April of 1995.
• The Centre of Excellence coordinates and supports
development programs in Atlantic Canada on Behalf of
the Nova Scotia, New Brunswick, Newfoundland and
Labrador and Prince Edward Island Provincial Hockey
Associations.

British Columbia 
Centre of Excellence
Vancouver, British Columbia

• The third Centre of Excellence opened at General
Motors Place in Vancouver, January 23, 1996.
• The Vancouver Canucks/Orca Bay Sports and
Entertainment and the BC Amateur Hockey
Association are committed to providing financial sup-
port to the BC Centre of Excellence
• In partnership with the BC Amateur Hockey
Association, the Centre of Excellence coordinates edu-
cational outreach programs for hockey constituents in
Vancouver and throughout BC.

Québec 
Centre of Excellence
Montréal, Québec

• The fourth Centre of Excellence opened in October
1997 at the Bell Centre in Montréal
• The Montréal Canadiens are in agreement to provide
financial support for the Québec Centre
• The Québec Centre, working in cooperation with the
Canadiens and Hockey Québec, will assist in the deliv-
ery of educational and promotional programs through-
out Québec.

CCeennttrreess  ooff  EExxcceelllleennccee

™

™

NNaattiioonnaall  GGrraassssrroooottss  DDeelliivveerryy  NNeettwwoorrkk
Branches and Centre of Excellence
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Esso Women’s National
Hockey Championship

When the first Women’s
Canadian Championship
was held in 1982 there were
only about 5,000 players,
345 teams and eight
leagues in Canada.  Now, 21
years later there are over

50,000 players, more than 3, 000 teams and 13 leagues
in the country.

The objectives of the Esso Women’s National
Championship are to bring together each province’s
top team for elite competition, to strengthen the devel-
opment of women’s hockey within the provincial
branches, and to present a common goal for teams and
players – to compete for the Esso Women’s National
Championship.  

The 2003 Esso Women’s National was held in
Saskatoon March 12-16.  Alberta captured the gold
medal with a thrilling 6-3 victory over Team Ontario.
The game was broadcast live on TSN and RDS, and the
semi finals were broadcast live on WTSN.   

The 2003 Esso
Isobel Gathorne-
Hardy Award was
presented to
Tanya Leone, of
Burnaby, British
Columbia. The
award for  Female
Athlete of the
Year, is named
after Lord
Stanley’s daugh-
ter, Isobel who
played in the first
recorded women’s
hockey game,
more than 100
years ago.

Air Canada Cup National
Midget AAA Championship

For 25 years, Air Canada has
played a key role in midget
hockey through the spon-
sorship of the Air Canada
Cup.  The tournament con-
tinually provides an oppor-
tunity to help young people
build leadership skills,

strengthen fundamental skills and encourage the ide-
als of fair play and team spirit.

Air Canada first sponsored the national midget AAA
championship in 1979 and expanded its involvement
in 1984 by establishing regional championships in the
Pacific, Western, Central, Quebec, and Atlantic
Regions.  The five regional champions, along with the
host team, compete for the Air Canada Cup in a seven-
day round-robin tournament that culminates with the
gold medal final game televised live on TSN and RDS.

The Air Canada Cup is often a stepping stone in hock-
ey development with players such as Joe Sakic, Al
MacInnis, Steve Yzerman and Patrick Roy, having
competed in former national AAA midget champi-
onships.  The Air Canada Cup has continually provid-
ed fans with an outstanding display of Canada’s top 16
and 17 year old talent and each many players go on to
become outstanding performers on either junior, or
Canadian/American university teams. The final game
in 2002 featured a 6-2 win by the Tisdale Trojans over
the Dartmouth Subways, in front of 2,943 spectators,
giving the Western Region its sixth win in the last 10
years.

The 25th annual Air Canada
Cup was held in Sault Ste
Marie, Ontario April 21 – 27,
2003.  Kenora, Ontario will
play host to the 26th edition
of this prestigious event in
2004.  

NNaattiioonnaall
CChhaammppiioonnsshhiippss
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Royal Bank Cup National
Junior ‘A’ Championship

The Royal Bank Cup, known
before 1996 as the Centennial
Cup, is the national Junior ‘A’
hockey championship which
began in 1971.  Canada’s top
Junior ‘A’ teams, compete in
a round robin tournament

between the regional winners of the Doyle Cup,
the Anavet Cup, the Fred Page Cup, the Dudley
Hewitt Cup and the host community.

Junior ‘A’ hockey is a very important link in our
hockey system because it brings high level junior
hockey to communities big and small and pro-
vides scholarship opportunities for player to pur-
sue their educational goals.  There are presently
132 teams in Junior ‘A’ hockey across Canada.

Over the years, the Royal Bank Cup has featured
players and coaches whose names are easily rec-
ognized by hockey fans.  Curtis Joseph – current
NHL star, Bryan Murray – current general man-
ager of the Anaheim Mighty Ducks and Joe
Murphy – first round draft pick in 1986 by the
Detroit Red Wings.

The eigth Annual Royal Bank Cup was held in
Charlottetown, Prince Edward Island May 3-
11,2003.  The final was broadcast live on TSN and
RDS.  The ninth annual Royal Bank Cup will be
held in Grande Prairie, Alberta in May 2004.

Allan Cup National Men’s
Senior AAA Championship

The Allan Cup was donated in
1908 by Sir Montague Allan,
C.V.O. to encourage senior ama-
teur hockey players after the
National Hockey League took
possession of the Stanley Cup.
The Allan Cup became emblem-
atic of the senior amateur hock-

ey championship in Canada that was open to any
of the season’s senior league champions.

The Allan Cup was created for amateur hockey.
As a result, all surplus proceeds from the Cup
were retained each year for the purpose of build-
ing up a reserve fund to assist teams unable to
meet the expenses necessary to compete in the
Cup.  As well, during the first two Winter Olympic
games where ice hockey was a sanctioned event,
the trustees of the Allan Cup permitted the fund
to be used to send current Allan Cup Champions
to represent Canada at the Winter Olympics.

The Allan Cup was
donated outright to
Hockey Canada in
1928 at the annual
Association Meeting
in Winnipeg in 1984.
It was then that the
classification of
teams competing for
the Allan Cup was
changed to Senior
AAA.

The 2003 Allan Cup
was held in Dundas,
Ontario, April 15–19.  

NNaattiioonnaall
CChhaammppiioonnsshhiippss
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Air Canada Cup Midget AAA
Regional Championships  

The Air Canada Cup Midget AAA Regional
Championships  feature the top Midget AAA
team from each of the respective Hockey
Canada branches. Teams participate in a region-
al tournament or series to determine  the five
regional winners that will have the opportunity
to move on to the Air Canada Cup each year.
The events are typically held two weeks prior to
the start of the Air Canada Cup National
Tournament.  

Pacific Region: Series between BCAHA,  Hockey
Alberta, and Hockey (year to year decision).
The 2003  event was played in Williams Lake,
British Columbia.  

Western Region: Four team tournament between
Saskatchewan Hockey Association, Hockey
Manitoba, and Hockey Northwestern Ontario
plus the host team.  The 2003 Event was played
in Thunder Bay, Ontario.  

Central Region: Seven team tournament featur-
ing representatives from Ottawa District Hockey
Association and the Ontario Hockey
Federation’s member partners.  The 2003 event
was played in Arnprior, Ontario.  

Quebec Region: Final Series of the Quebec
Midget AAA League playoffs determines winner.  

Atlantic Region: Five team tournament between
Hockey Newfound land and Labrador, Hockey
New Brunswick, Hockey Nova Scotia and PEI
Hockey Association and a host team.  The 2003
event was held in Cole Harbour, NS.  

Irving Oil Challenge Cup –
Atlantic Bantam AAA
Championship

Teams from the four Atlantic branches of
Hockey Canada as well as a host team compete
annually for the Irving Oil Challenge.  The
championship is a three day round robin style
tournament with the top four teams during the
preliminary round competing for the champi-
onship.   In 2003, the event was hosted in Saint
John, NB.  2003 marks Irving Oil’s 12th year  of
sponsoring the event.

Western Shield and 
Central Shield Women’s
Hockey Championships

In its 43rd year of existence, the Western Shield
is the oldest regional women’s hockey champi-
onship in Canadian history.  Midget, Senior A
and Senior AA teams from British Columbia,
Alberta, Saskatchewan and Manitoba compete in
this event.  

The Senior A, AA and Midget teams in Ontario
and Quebec compete for the Central Shield .
Taking place in the month of April the Central
Shield has existed since the 1997-98 season alter-
nating the provinces in which the competition is
played.  

Atlantic Challenge Cup 

The "Chally" Cup is Atlantic Canada’s Program
of Excellence Hockey Championship.  The word
"Chally" is short for challenge and highlights the
events ultimate objective of providing a chal-
lenging environment for all participants.

The Chally Cup is a round-robin competition
between Atlantic Branch representative teams
(New Brunswick, Newfoundland & Labrador,
Nova Scotia and Prince Edward Island).  The
Championship serves as a development experi-
ence for the top male and female players, coach-
es and officials as they proudly compete in this
best-on-best event.

The Chally Cup targets Male Under 15 and 16,
and Female Under 15 and 18 players.  The com-
petition serves as a stepping stone to assist play-
ers, coaches, and officials prepare for participa-
tion on future regional teams, such as the Male
Team Atlantic program that competes in the
World Under 17 Hockey Challenge.  A total of 12
teams, specifically 1 player per age category per
province, participate in the event which
includes in excess of 420 participants.

          

     

Other 
Regional Events

Senior Men’s
• G.P. Bolton Cup – Eastern
• Patton Cup – Western

Junior ‘B’ Men’s
• Don Johnson Cup – Atlantic Region
• Sutherland Cup – Ontario
• Coupe Chrysler – Quebec
• Keystone Cup – Western Region

Bantam
• Ontario Bantam Championship 

(formerly OHL Cup)
• Western Bantam Championship

Pee Wee
• Ontario Pee Wee Championship
• Atlantic Pee Wee Championship

RReeggiioonnaall  
CChhaammppiioonnsshhiippss
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Hockey Canada, along with millions of
Canadians from coast to coast, shared the
glory together back in late February of 2002
when both the Women and Men of Team
Canada captured gold at the Salt Lake City
Winter Olympics. 

For the women it marked our first Olympic
gold medal, a title missed in Nagano in
1998. For the men it was 50 years to the day
since the elusive gold was last won. Our
gold medals in 2002 placed Canada back on
top of the hockey world and back in the
minds and hearts of all Canadians. 

The double gold in Salt Lake City has and
will continue to have an enormous effect
on hockey in our country through to the
next Olympics .  More and more young girls
are joining the sport. Women’s hockey is
the fastest growing area of hockey registra-
tion in our country. The profile of becom-
ing Olympic gold medalists has significant-
ly influenced this growth. The performance
of the Men’s team in Salt Lake City and the
demonstration of skill and speed, combined
with true Canadian character, demonstrat-
ed to the hockey development system in
Canada that "skill" which we indeed have
and that our future looks bright with such
players as Jarome Iginla, Simon Gagné,
Eric Brewer, Ryan Smyth and Ed
Jovanovski.

Double Gold in Salt Lake City was not just
an incredible accomplishment, it was a
statement. Hockey in Canada is doing just
fine!

22000022  OOllyymmppiiccss
The Double Gold in Salt Lake City18



The goals of the High Performance program
are to identify top caliber hockey players in
specific age categories, and to maintain
Canada’s position as a major force in interna-
tional hockey competition by providing oppor-
tunities to both Canada’s best players and
coaches to measure and refine their skills
against high caliber international competition.

National Team
It is expected that the part-time National Team pro-
gram will participate in the following international
competitions: Deutchland Cup, Spengler Cup and
the Nagano Cup. Over 100 National Team members
have graduated to the NHL since 1980 including Eric
Lindros, Sean Burke, and Paul Kariya.

World Championship Team
The World Championship Team is a one-time team
composed of the best available players in Canada,
consisting mainly of NHL players whose teams did
not make the playoffs.

Olympic Team
The Men’s Olympic Team is also a one-time team
composed of the best players in Canada from the
NHL.  The management and coaching staff select the
players for the team.  There are no evaluation
camps.

National Junior Team
The National Junior Team is formed of the best play-
ers in Canada under 20 years of age. This one-time
team is selected from two evaluation camps, then
meets approximately two weeks before the World
Junior Championship to prepare for the champi-
onship.

National Under-18 Team 
The National Under-18 Team conditions players to
the rigours of international competition by giving
first exposure to off-shore officiating, ice-surfaces,
travel and bureaucracy.  Canada’s National Under-18
Program consists of two separate teams assembled
twice a year.  In the summer for the 8 Nations
Tournament and in April for the Under-18 World
Championship.  This team also serves as a develop-
mental program for the World Junior Team.

Regional Under-17 Team
The Regional Under-17 Teams are the initial stage in
player identification for the best players in each
province.  Players are introduced to the IIHF rulers,
international tactics and strategies.  As well, they fur-
ther develop skills to make them competitive for the
National Under-18 Team try outs.  These teams com-
pete annually in the World Under-17 Hockey
Challenge, being held this year in St. John’s,
Newfoundland. 

Men’s Programs
HHiigghh  PPeerrffoorrmmaannccee  PPrrooggrraammss
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The goal of the Women’s High Performance
Program is to maintain Canada’s status as
the world leader in international women’s
hockey. The program is designed to identify
potential athletes early and provide them
with opportunities, both on and off the ice,
to develop into elite level players for
Canada’s Under-22 Team and National
Women’s Team.

• Both the National Team and the Under-22 Team are
selected for a single season of international events.
Throughout the competitive season, athletes contin-
ue to train and play with their in-season teams, com-
ing together only for camps and competitions. At the
conclusion of the season, the selection process
begins again for the next season of international
competition.

• The National Women’s Team is the highest level of
hockey available for female players and competes in
the Olympics, the World Championships and the 4
Nations Cup (Canada, USA, Sweden, Finland).

• The National Women’s Team has won seven con-
secutive World Championship gold medals, a gold
medal at the 2002 Winter Olympics, and a silver
medal at the 1998 Winter Olympics (the first time
women’s hockey was included as an Olympic Sport).

• The National Under-22 Team is a development pro-
gram aimed at preparing players ages 17 – 21 for the
National Team. By participating in the Hockey
Canada Program of Excellence at a younger age,
players have more time to develop both physically
and mentally. This assists our most talented players
in becoming better prepared to compete on the inter-
national stage. The 2003 World Championship Team
featured 12 graduates from the Under-22 program.

• The National Women`s Under-22 Program holds a
selection camp in August. The team traditionally
plays a three games series against the USA immedi-
ately following the camp and participates in an inter-
national tournament in February.

• In addition to the camps and events that are part of
the National Women’s and Under-22 Programs, the
National Women’s Team supports female hockey
development across Canada from the minor to senior
level through activities such as: "Coach for a Day"
program,  "Experience a Dream"  player program and
Coaching Clinics.

HHiigghh  PPeerrffoorrmmaannccee  PPrrooggrraammss

Canadian Medal Count 
for the last 25 years

Winter Olympics
• Men’s

one gold (’02) and two silver (’92, ’94)
• Women’s

one gold (’02) and one silver (’98)

Men’s World 
Championship
• Three gold (’94, ’97, ‘03)
• Four silver (’85, ’89, ’91, ’96)
• Four bronze (’82, ’83, ’86, ’95)

Women’s World
Championship
• Seven gold (’90, ’92, ’94, ’97, ’99, ’00, ’01)

World Junior 
Championship
• Ten gold (’82, ’85, ’88, ’90, ’91, ’93 – ’97)
• Five silver (’77, ’86, ’99, ’02, ’03)
• Four bronze (’78, ’83, ’00, ’01)
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2004 IIHF Women’s 
World Championship

The Women’s World Champion-
ship returns to Canada in 2004,
when Halifax, Nova Scotia, hosts
the prestigious tournament.
Canada has a long history of suc-

cess in this event as seven time defending cham-
pions of the event.  On the heels of the Women’s
Olympic Gold performance and the tremendous
success of the World Junior Championship in
Halifax, it should the stage for a very exciting 2004
Women’s World Championship.  This will mark
the fourth time that Canada has played host to
this Championship.

2003 IIHF World Junior
Hockey Championship

The 2003 World Juniors, held in
Halifax and Sydney, Nova Scotia,
established new benchmarks for
sporting events in Canada, high-
lighted by:

• Over 240,000 spectators, surpassing the previ-
ous event attendance mark by over 30 per cent.

• Record-breaking television audiences on
TSN/RDS, including the number one and number
two ranked audiences in the 19-year history of the
network.

• Event profits in excess of $3 million, directly
benefiting hockey programs in Nova Scotia and
Canada.

• Sponsor successes in event promotions, ranging
from ticket giveaways to major contests.

World Under 17 Hockey
Challenge

The first operation of the current ten team event
occurred in Quebec in the 1985-1986 hockey sea-
son.  This invitational tournament featured five
Canadian Regional Under-17 teams and five
European National Under-17 teams.  At that time,
the tournament was called the Quebec Cup.

The World Under-17 Hockey Challenge is hosted
annually, with the only exceptions being the
years in with the Canada Winter Games are
played.  This assists in creating public awareness
and also provides consistency and continuity to
the international federations and regional teams.
The 2002/2003 season was a Canada Winter
Games year.

The Under-17 Program is an integral part of
Hockey Canada’s Program of Excellence.  The
World Under-17 Challenge gives players an oppor-
tunity to experience high caliber hockey, while
also preparing themselves for possible selection
for the National Under-18 Team and the National
Junior Team.

Since its inception, this Championship has helped
produce a large number of National Hockey
League players.  The list includes Pavel Bure and
Alexander Mogilny of the former Team USSR,
Niklas Sundstrom and Mats Sundin of Team
Sweden, Mathieu Schneider and Pat Peake of
Team USA, Luke Richardson and Brendan
Shanahan of Team Ontario, Scott Niedermayer
and Joe Sakic of Team Pacific, Curtis Leschyshyn
and Brendan Witt of Team West, and Éric Dazé
and Félix Potvin of Team Quebec.

St. John’s, Newfoundland has been awarded the
2004 World Under 17 Hockey Challenge.

IInntteerrnnaattiioonnaall  CChhaammppiioonnsshhiippss
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Hockey Canada’s communications department,
based in Calgary, is responsible for media and
public relations, web site, publications and
statistics, graphic design and corporate commu-
nications for the organization.

The communications department writes over
130 media releases per year, which are then dis-
tributed to over 2,000 international and domes-
tic media, all branches, council and board mem-
bers, as well as hockey fans around the world.

The official web site of Hockey Canada,
www.hockeycanada.ca, receives an average of 1
million hits per week and, and had over 90 mil-
lion hits during the World Junior Championship
and has over 10,000 web pages in both English
and French.  The web site includes the latest
information on development programs and
national teams, as well as branch contact infor-
mation.  All web updates and maintenance is
done by the communications department.

The communications department writes and
researches all magazine feature stories, player
profiles, statistics and coach information for all
national teams and domestic events.  Designing
and doing the layout for all domestic champi-
onship magazines, as well as game programs for
the World Juniors and Women’s when held in
Canada, has the department producing over 45
projects a year – including brochures, posters,
flyers and magazines.

Hockey Management System
This is a software product that helps the
branch/association do daily registration tasks.  It
gives managing, tracking, and reporting on
hockey membership related activities.  This pro-
ject started during the 2001/02 season.
Currently, all 13 branches and 300 associations
use the system.  The plan for the 2003/04 season
is to add capabilities to streamline and standard-
ize the registration process.

Hockey Canada and PJ DDB
launch massive 
PSA campaign – 
‘RELAX, it’s just a game.’

At a media conference this fall in Toronto,
Hockey Canada and Palmer Jarvis DDB (PJ
DDB) unveiled a ground-breaking public
service campaign, entitled, ‘Relax, it’s just a
game’.  The campaign is designed to raise
awareness and end some of the inappropri-
ate parental pressure toward young hockey
players in Canada.

The campaign has been featured on ABC
Nightly News with Peter Jennings, CNN,
NESN, ESPN, the New York Times; as well
as on all national media outlets in Canada
including TSN and RDS during all NHL tele-
casts.

With the tag line "What if kids pressured us
the way we pressure them? Relax. It’s just a
game", the campaign addresses the prob-
lem of the ‘bad hockey parent’ for the first
time through public service announce-
ments. The PSA’s use humour to reverse
roles in parent-child relationships by
putting an impactful spin on the pressures
some parents may put on their children
involved in sports.

The public service campaign, launched in
English and French, encompasses TV,
radio, print and web outlets. The campaign
has been a huge success.  Hockey Canada
has not purchased any media buys and all
media outlets who have run the ads are
doing so as a PSA and ‘pro-bono’.

CCoommmmuunniiccaattiioonnss
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Sources of Funding (2001/02 Actual)

Sponsors/Licensees $ 5,110,000

Program/Event Revenue $ 7,732,000

Membership/Service Fees $ 1,946,000

Merchandise $ 1,405,000

Sport Funding Agencies $ 1,990,000

Government $ 1,648,000

Other $   808,000

Total $ 20,640,000

Sponsors/Licensees (2001/02 Actual)

Premier Sponsors $ 2,238,000

Associate Sponsors $ 1,547,000

Licensees $ 1,325,000

Total $ 5,110,000
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Hockey Development $ 13,172,000

Marketing/Licensing/Events $  3,545,000

Operations $  3,548,000

Surplus

Total $ 20,265,000

Hockey Development (2001/02 Actual)

High Performance
/International Programs $ 9,871,000

Domestic Development 
Programs/Events $ 1,317,000

Day-to-day Operations
/Other $ 1,987,000

Total $ 13,172,000
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JUNE 2002
POE High Performance 
Coaching Seminar
June 6-9 Calgary, AB

Hockey Canada Officers Meeting
June 29-July 1 Toronto, ON

JULY 2002
International Coaches Seminar
July 4-7 Montreal, PQ

SHA Advanced I Coaching Seminar
July 16-21 Wilcox, SK

Master Course Conductor 
/ Technical Director Workshop
July 18-21 Alliston, ON

Hockey Quebec 
Advanced I Coaching Seminar
July 28-August 2 TBD

NBAHA Advanced I 
Coaching Seminar

AUGUST 2002
National Under 18 Team 
Development & Selection Camp
August 1-9 Calgary, AB

National Women’s Under 22 
Selection Camp August 9-18

Eastern Canada National Junior Team
Evaluation & Development Camp
August 10-20 Halifax, NS

National Men’s Under 18 
Eight Nations Cup
August 12-18 Piestany, Slovakia

National Women’s 
Under 22 Team vs. USA
August 19-25 Lake Placid, USA

Hockey Canada Board 
of Directors Summer 
Planning Meeting
August 23-24 Alliston, ON

OCTOBER 2002
National Women’s Team 
Development Camp
October 8-13 Vaughan, ON

Hockey Canada Officers Meeting
October 18 Ottawa, ON

Hockey Canada Fall Council Meeting
October 18-20 Ottawa, ON

NOVEMBER 2002
National Women’s Team 
Four Nations Cup
November 6-10 Kitchener, ON

National Men’s Team 
vs. Switzerland
November 5 Bern, Switzerland

National Men’s Team 
vs. Germany
November 6 Koln, Germany

Deutschland Cup
November 8-10 Hannover, Germany

Hockey Canada Officers Meeting
November 29 Winnipeg, MB

Hockey Canada Board of Directors
Semi Annual Meeting
November 29-30 Winnipeg, MB

DECEMBER 2002
National Junior Team 
Selection Camp
December 11-16 Halifax, NS

National Junior Team 
Pre-Competition Camp
December 17-25 NS 

IIHF World Junior 
Hockey Championship
December 26-January 5 Halifax, NS

Spengler Cup
December 26-31 Davos, Switzerland

Hockey Canada Officers Meeting
December 31-Jan 2 Halifax, NS

FEBRUARY 2003
Sweden Hockey Games
February 3-9 Stockholm, Sweden

Swiss Cup
February 3-9 Basel, Switzerland

Hockey Canada Officers Meeting
February 14-15

Canada Winter Games
February 22-March 8
Bathurst / Campbellton, NB

MARCH 2003
Esso Women’s 
National Hockey Championship
March 12-16 Saskatoon, SK

Western Senior Men’s 
Hockey Championship

NCAA Women’s 
Hockey Championship
March 20-24 USA

National Women’s Team 
Pre-World Camp
March 21-25 Vancouver, BC

National Women’s Team 
Pre-World Camp
March 25-31 China 

OHL Cup (Ontario Bantam Hockey
Championship) March 24-29

Eastern Senior Men’s 
Hockey Championship
March 28-30

Pacific Senior Men’s 
Hockey Championship
March 28-30 AB

APRIL 2003
IIHF Women’s World 
Hockey Championship
April 1-8 Bejing, China

Air Canada Cup Central Regional
April 1-6

Don Johnson Cup 
(Maritime Junior "B" Hockey
Championship) April 2-6

Air Canada Cup Pacific Regional
April 3-6 Williams Lake, BC

Air Canada Cup Atlantic Regional
April 3-6 Cole Harbour, NS

Western Bantam Hockey
Championship April 3-6

Ontario PeeWee Hockey
Championship April 3-6

Air Canada Cup Western Regional
April 4-6 Thunder Bay, ON

IIHF World Under 18 
Hockey Championship
April 5-22 Russia

Air Canada Cup 
Quebec Representative 
Ending April 6 QC

Allan Cup (Senior Men’s
Hockey Championship)
April 9-13 Dundas, ON

APRIL 2003
Irving Oil Challenge Cup 
(Atlantic Bantam Championship)
April 10-13

Women’s Western Shield 
Hockey Championship
April 10-13 Surrey, BC 

Hockey Canada Officers Meeting
April 11-12

Keystone Cup (Western 
Junior "B" Hockey Championship)
April 17-20

Doyle Cup (Pacific 
Junior "A" Hockey Championship)
April 20-27 AB / BC

Dudley Hewitt Cup 
(Central Junior "A" Hockey
Championship) April 20-27

Anavet Cup (Western Junior "A"
Hockey Championship)
April 20-27 SK / MB

Air Canada Cup (National 
Midget Hockey Championship)
April 21-27 Sault Ste. Marie, ON

Fred Page Cup (Eastern 
Junior "A" Hockey Championship)
April 23-27 Cornwall, ON

MAY 2003
Royal Bank Cup (National 
Junior "A Hockey Championship)
May 3-11 Charlottetown, PE

CHL Memorial Cup
Quebec City, PQ

Hockey Canada Officers Meeting
May 15 Regina, SK

Hockey Canada 
Annual General Meeting
May 15-20 Regina, SK




