HealthMart

PHARMACY

Local Marketing Support —
Radio Advertising Guidelines

Radio Campaign Elements Required for Matching Funds

If you are developing your own radio campaign, you will want to ensure that it embodies the Health Mart brand voice and positions you,
the Health Mart pharmacist, as a warm, caring, compassionate clinical expert dedicated to the health of your community.

The Health Mart matching fund program applies only to approved local radio campaigns. To be eligible for matching fund dollars for

your radio campaign, your radio spot must establish you as a locally-owned Health Mart pharmacy, and it must end with our Health
Mart tagline. Below are the details:

Elements that must be included in your radio ad:

If your store does not have “Health Mart” in its name, for example Joe’s Health Mart Pharmacy, the radio ad must
include a statement that describes your store as a locally-owned Health Mart pharmacy.

Examples include:

e  Health Mart pharmacies are locally-owned pharmacies
or
e [Your Pharmacy Namel], at locally-owned Health Mart pharmacy

The spot must end with the following tagline:

e  “Health Mart. Caring for you and about you.”

MCSKESSON
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